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Basic Policy of the
13th Medium-Term
Management Plan

Rnow today, Power tomorrow

We connect our customers to their customers, to create a
prosperous society of limitless possibilities.

Changes by cons rs,.changes by customers, and sué‘tain__a_\bi_l

s 1960, when INTAGE was established, the Company and its group companies have developed bywe&iph"

i keting and the business strategies of custemers engaged in manufacturing and other customers,
eto benefits for consumers and other ultimate’end-users. This is our mission. .

consumers’ lifestyles ; all
his is an important part of



Forward-Looking Statements

This INTAGE Group Report contains forward-
looking statements concerning future
strategies of INTAGE HOLDINGS Inc. These

~ forward-looking statements
are not historical facts. They are expectations
and projections based on information
currently available to the Company and are
subject to a number of risks, uncertainties
and assumptions. As such, actual results
may differ materially from those projected.
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Consolidated net sales for the fiscal year
ended June 30, 2020 - an irregular 15-month
term due to a change in the fiscal year end

— were ¥66.8 billion. During the 12 months
from April 2019 to March 2020, net sales
increased by 4.1% from the previous fiscal
year to ¥56.2 billion.

The INTAGE Group began conducting

panel research in 1960, and since then has
consistently delivered high-level service in
terms of data quality and quantity, analytical
know-how, price and speed. Today, our
panel research has become the de facto
standard across many industries.

The INTAGE Group is expanding its business
presence in Asia, and has established
operating bases in China, South Korea,
Hong Kong, Macao, Thailand, Vietnam, India,
Singapore, Indonesia and the Philippines, as
well as in the United States.
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